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Exhibition Overview

The 2026 China Digital Creativity Expo is a grand event for the digital creative industry, dedicated to building a global digital cultural and creative
cooperation platform integrating "culture + technology + industry." The Expo's mission is to empower traditional culture with digital technology and
cultivate new cultural business models, showcasing cutting-edge achievements in the digital cultural industry and promoting deep integration of
upstream and downstream industries. It covers the entire digital content production, dissemination, and consumption industry chain, aiming to
promote the high-quality development of China's digital creative industry and empower the real economy.

The Art Hong Kong Expo has been officially listed as a key activity (project) of the 2025 "Sailing Overseas" initiative. On August 11, 2025, the General
Offices of six departments including the Ministry of Commerce, the Publicity Department of the Central Committee of the Communist Party of China,
the Ministry of Culture and Tourism, the State Administration of Radio and Television, the China Foreign Languages Publishing Administration, and the
China Council for the Promotion of International Trade officially issued a document designating it as a national-level benchmark project for cultural
export. On December 15, the Guangdong Provincial Department of Commerce announced that the Art Hong Kong Expo had been selected as a key

exhibition project of the 2025 "Global Trade in Services" initiative.

Exhibition Highlights
National-Level Platform Leveraging the national cultural industry
development strategy, gathering resources from policy, industry, and academia.

Full Industry Chain Coverage : Covering the complete ecosystem including
content production, technical support, hardware equipment, dissemination
channels, and IP licensing.

Cutting-Edge Technology Debut’s : Focusing on the latest applications such as
metaverse, AIGC, blockchain, virtual reality (VR/AR), and holographic projection.

International Vision : Inviting top international digital culture institutions,
enterprises, and experts to participate in the exhibition and conference,
promoting international exchange and cooperation.

Precise Business Matching : Organizing multiple B2B business matching
sessions to build an efficient communication bridge between exhibitors and
buyers.

Concurrent Events:

+ The 1st Hong Kong International Al Film Festival

+ The 2026 China Digital Creative Expo Main Forum

+ "Al Era and Artistic Creation - Inaugural Meeting of the World Art Research
Institute of the Hong Kong Cultural Industries Fair" Forum and Lishui Liandu
District Cultural Tourism Enterprise Promotion Conference

* Digital Creative Space

+ "Cultural Charm Between China and the World, Smart Travel Globally"
International Forum on Cultural Tourism Brands

+ Al Product Going Global Theme Sharing

+ Holographic Realm, Al Knows You - Global Launch of XOLOme Brand

Why Exhibit?

1. Seize the Trillion-Yuan Market Opportunity

China's digital creative industry has exceeded 5 ftrillion yuan in scale, with an
annual growth rate of over 15%, making it a national strategic emerging
industry. The Expo gathers high-quality resources from the entire industry
chain, helping you seize policy dividends and market opportunities.

2. One-Stop Global Brand Exposure
In-depth coverage by over 200 mainstream media outlets including Xinhua
News Agency, People's Daily, CCTV, and Phoenix TV; estimated dissemination
of topics on platforms such as Weibo, Douyin, and Bilibili exceeding 100
million views.

3. Efficient and Precise Business Matching
The organizing committee has specifically invited key buyers from domestic
and international cultural tourism groups, film and television companies, game
publishers, MCN agencies, and investment funds.

4. Gain Insight into Cutting-Edge Industry Trends
Exchange ideas with academicians and founders of leading companies, grasp
the latest technological application trends in AIGC, Web3.0,
ultra-high-definition video, and digital twins, and obtain authoritative industry
data reports.

5. Dual Empowerment from Policy and Capital
A "Special Zone for Industry Policy Interpretation" will be set up during the
exhibition, with leaders from relevant departments of the Ministry of Industry
and Information Technology and the Ministry of Culture and Tourism
answering questions on-site.

6. International Expansion Platform:
A special "International Pavilion" and exhibition and purchasing delegations
from countries along the "Belt and Road" will be set up to help companies
expand overseas.

Exhibition Scope:

1. Digital Content Production Area
Original content and copyright transactions in online literature, animation,
games, film and television, music, and short videos.
Content provision for digital publishing, digital libraries, and digital museums.

2. Digital Technology and Equipment Zone
Metaverse Technology: Blockchain, NFT digital collectibles, digital twins,
human-computer interaction technology.
Artificial Intelligence: AIGC content generation tools, Al-assisted design,
intelligent editing.
Immersive Experience: VR/AR/MR/XR hardware, holographic projection,
panoramic / dome theaters, immersive art installations.
Digital Display: LED displays, video walls, interactive projection, laser lighting
equipment.

3. Digital Cultural and Creative Products and IP Licensing Zone
IP character and brand licensing (cartoon characters, artworks, museum
cultural and creative products, intangible cultural heritage cultural and creative
products).
Cultural and creative product design, innovative arts and crafts products,
digital cultural and creative derivatives.
Trendy toys, figurines, models, blind boxes.

4, Digital Cultural Tourism Zone
Intelligent cultural tourism solutions, scenic area digital upgrades, immersive
tourism performances.
Virtual tourism experiences, digital guide systems, cultural tourism big data
platforms.

5. Esports and Sports Digitalization Zone
Esports events, esports clubs, esports equipment (keyboards, mice,
monitors).
Sports broadcasting technology, digital sports training equipment, smart
sports gear.

6. Digital Communication and Channels Zone
Online audiovisual platforms, live streaming platforms, social media, MCN
agencies.
Digital marketing, short video production and operation, big data-driven
precision targeting.
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Target Audience

e Government and Industry Organizations : Representatives from central and
local government departments in charge of culture, tourism, radio and
television, and publishing; industry associations; experts, scholars, and
research institution personnel.

Content Producers and Copyright Holders : Film and television companies,
animation companies, game companies, online literature platforms,
publishing groups, and MCN agencies.

Technology and Equipment Suppliers : Software developers, hardware
manufacturers, system integrators, artificial intelligence companies, and
metaverse infrastructure providers.

Investment Institutions : Venture capital firms, private equity firms, cultural
industry funds, and investors focusing on the digital cultural and creative
industry.

Cultural Tourism and Commercial Real Estate : Operations and
procurement managers for theme parks, scenic spots, commercial
complexes, and cultural tourism groups.

IP Derivatives Developers and Distributors : Procurement personnel for
manufacturers, authorized agents, retailers, e-commerce platforms, and

trendy toy stores.
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e Media : Mainstream domestic and international media, technology media,
cultural media, influential self-media figures, and online celebrities.
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Int’l Cultural & Tourism Trade
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j% Paper Communication Exhibition Services Guangdong Xunzhan Convention & Exhibition Ltd. Shenzhen Xuntong Exhibition Ltd.
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Yuhengzuo 201, 6099 Baoan Avenue, Fuyong Street,
Baoan District, Shenzhen, China

T (0755) 2267 1503

F (0755) 2790 9092

E szpc@paper-com.com.cn
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Dongguan Xuntong Convention & Exhibition Ltd.
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T4m: 523952

3/F., Hall 3 (Door 13), GD Modern International Exhibition Center,
Junction of S256 Road and Furniture Road, Houjie,
Dongguan, Guangdong, China 523952

T (0769) 8598 1968

F (0769) 8598 1966

E dgpc@paper-com.com.cn
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B4R: 510600

Room 3503B, Lai Fung Tower, 761 Dong feng Road(E),
Guangzhou, China 510600

T (020) 8761 2356, 8761 5755

F (020) 8730 5903

E pc@paper-com.com.cn
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Shanghai Xunzhan Convention & Exhibition Ltd.
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Tf4m: 200023

Room 1002, Golden Magnolia Plaza, West Building,
No. 1 Da Pu Road, Shanghai, China 200023

T (021) 6304 5419

F (021) 6418 1136

E paper-sh@xt-sh.com

BENERERFEHIIRER THPOE15E
Rm. 15, 5/F., Wah Shing Centre,

11 Shing Yip Street, Kwun Tong,

Kowloon, Hong Kong

T (852) 2763 9011

F (852) 2341 0379

E info@paper-com.com.hk

W www.paper-com.com.hk




